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() WE'VE THE BEST HOLD MUSIC*
: *BUT YOU NEVER WAIT
N Call Tuscor Lloyds and talk to our logistics specialists today!
: - outof gauge | ;;raiep:g‘carg_o[-'breaiébuﬂcptpp_[‘-spgnd.s_ .
0 | ' | el - Posters for big format or
. WWWTUSCORLLOYDS COM | e -l )
m luscorlloyds  gemiGnmomimsom | B — editorial use (even for social
| — e = media) are always a good way to
vl ' _  — A promote yourself. Going straight
') = T r— - to the point, they are a strong
a tool on any campaign.
) From companies to concerts or
‘ even charities, | made posters for
. | . AN comercial use, simple information
Xt el & ien\ s @ O 3 sharing or campaigns as part of

& O\ something bigger.
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Banners for the Spanish Council on the Consulate of Manchester’s Area.

Next page, banners for the 3 Spanish Councils on the UK, the north,
center and south ones.



CRE en el centro UK

* Damarcackon del actual Consulado Genaral de Espana en Manchestes

f Minllv

08 CRE del Sur

Consejo de Residentes Espafioles
del Sur del Reino Unido

*/'

* Demarcacidn del Consulado General de Espana en Londres

GENERANDO CONFIANZA

Conectando a la ciudadania en el extranjere con
las instituciones espafiolas.

+44 7597 229179
www.credelsuruk.org
contacto@credelsuruk.org

Irlanda del Norte Inglaterra

Dempreacion ool actisal Consulado General de Espafia en Edimbargo
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Redesigning a whole corporate image is
something that needs to be treated with care.
It is @ huge investment that would last forever.
Tuscor Lloyds lost their corporate colour at
some point and for us is a key part of their
identity. Recovering it without losing the vibes
the company had was a real challenge.

Trying to look more professional, slick and
modern but without losing the freshness that
makes them stand out from the crowd.

From a new wallpaper to welcome the clients
that come to the office to new flyers, new
brochure, new website, business cards,
business letter, new banners and new goodies.
Even the idea to develop new iterations like an
app or new features on the website.

CONTAINER
CUSTOMS
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Integral
Projects

e T lterations that go from
g s E’XT D i o et a stand design to a social
e e ;_ e R AUNEGR T S ' media campaign

R~ e SR ST e b B | . —1 Thewhole process to arrive at an
T g . B TPl g A Y international event with a stand,
%ﬁﬁ; N5, - _-. T a campaign over social media and
mm‘&.&* 1;2;: e T B L et . o : magazines, interviews, goodies,

SFORDS BB e caw S e T = invitations and newsletters.

et -+ i S & o E R T MR E  Creating a whole concept from
e T, A Foe w4 - CREes -l BN 4 scratch to develop a campaign
: gl K. w3 s o LN LR that goes across all the channels
the company has a presence on,
i — o e | " | to end up on a big event that
_ AEE o Lo S 15 8 =, @\ > = k- celebrates all the process and
= VEer e s 4 T\ W [ |  where the employees can
= fo i 502 R o LB R Y sl SESSE interact with customers using the
o ; 1l RS A - idea as a vehicle to break the ice.




BREAKBULK EUROPE 2019 -
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Conception based on a pergola / conservatory theme e
Tuscor Lloyds

Cover of the project diary. Stand

top view
Concept art approaches to the stand.
A wooden structure with ivy, Tuscor Uoyds
A sign at the stand made of rough d lights, and logo hanging high
sawn timber (heavy, industrial) - L’f/ above the stand to be seen from
far away
/ : Tus
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Fridges & cupboards hidden
behind the wall - fitted in

Tuscor Uoyds

Board with information about
Liflets holders on sides services (wooden? blackboard?)

Fake grass floor

l Blueprints for the construction of the stand




Marketing materials and Publications

Everything serves the meaning of the campaign.
From the brochure done specifically for the event

to the invitations that included artificial grass and a
watering can in a box that you receive on your office,
passing through the gifts like the plant that doesn’t
need to be watered with the instructions to take care
of it as part of the whole concept.

The whole event was planning through months

of decisions in the same direction. Promoting it across
all our social media channels, our newsletter, the print
publications we publish in and our web.

Thumbnails of the publications, marketing materials
and invitations previously and during the event.
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o
I Logo Design
The Face of your company.
The way the world see you.

Creating a logo that will define you . .

forever is far from easy. We need P I & D

to walk step by step wisely, on a journey a n n I n g e S I n
that will end depicting your company

forever.

The understanding of your audience,

your needs, your values, the ‘soul’ of your
company will dicatate the colours and the
shapes your potential customers will 7 99 N
recognize as yours. ADVENTURE FESTIVAL

CARE &

SUPPORT WORKERS

ORGANISE!

In here, we will show the Full creative
process of how | deliver my job to a real
customer.

Follow me on the process of the creation
of a label.
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Planning & Design Planning & Design

. Planning & Design a Planning & Design
. Planning & Design 8 Planning & Design
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Planning & Design Planning & Design

ALK LK

L K Planning & Design

Tahoma Bold  Open Sans Regular

We synthesized the whole concept
with simple imagery and bold font.

The message is clear and crisp.
Monochrome versions work perfectly
fine on printed and digital versions.
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Bebas Neue Pro Bold

Planning
& Design

Helvetica Neue LT Pro

The combination of these two fonts together offers a professional look; while adding
the green as a rectangular to close it together or an underline, stress the sustainable
nature of the business. It is recognizable and will work well on both digital and printed.

The minimalistic use of the green can be used as part of our corporate identity and allow
us to play over future campaigns.
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Planning & Design
L K Planning & Design
Modified Berlin Sans FB Berlin Sans FB
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We risked it a bit more with the imagotype (an imagotype refers
to two brand elements that when separated can be identified
by the public without difficulty. However, it is common to see
text and an image together).

: This time, we abandoned the minimalist style we've applied
L plannlng before to get something more fresh and vibrating yet recognizable.

Planning LK & DeSIgn The Font was modified for the occasion, offering results more

& Design adapted to our needs and differentiating our brand among others.




Chosen option
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Planning & Design Planning & Design Planning & Design

Find the option finally chosen by the client. After all the work, we had three options that suited the brief in three
different styles.

It was more about which option the customer was more comfortable within. The logo will define his company from
now on. He opted for the one who reflects more on the personality of his company.

| have reqgular conversations with all my clients after delivering the job. | always provide a guide to using the logo
and how to do it.



CREATIVE PROCESS
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Fig. 1 Process of synthesization step by step, incorporating the corporate colours.

Based on a quick sketch and after a few attempts on the paper, we started to draw
and define the shapes that conform to our logo.

It is vital to stress two things: the importance and clarity of the image that will
accompany the fonts themselves. And the readability of the Fonts selected.
Both will provide a good lecture on the logo, making it recognizable and capable
of standing out from the crowd.

After achieving the shape that better suits our organization, the corporate colours
(with green in mind to represent sustainability).

ALK

Planning & Design
. C=90 M=41Y=96 K=44 1 . C=100 M=0 Y=100 K=0

Fig. 2 Final Logo, with colors and sizes

Fig. 3 First drawing of the building that
will define part of our logo.



@ mikebarbosadesign@gmail.com
m www.linkedin.com/in/mikebarbosa
@ www.barbosadesign.co.uk

07542065314



